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Tom:

Lucy:

Ken:

Yuka:
Lucy:

Tom:

Ken:

Yuka:

Lucy:

Tom:

Ken:

Yuka:
Lucy:

Ken:
Tom:

Yuka:

Lucy:

Ken:
Tom:

Hey, guys, what do you say we go out for dinner tonight? I heard about this new Italian restaurant
that just opened downtown, or we ;:an try our favorite sushi place.

Ttalian sounds delicious! But, Ken, didn’t you mention that you wanted to try the sushi place
yesterday?

Oh, right. I want to try the sushi place. But Yuka, what are your thoughts?

Well, I'm open to either option, to be honest. What do you think, Lucy?

If Ken’s eager to try the sushi place, we could go there, but I'm up for Italian.

It seems like we have a tie. How about we list the pros and cons of both options to help us

decide?

That sounds like a fair idea. For the Italian place, it’s a new spot, and I've heard great reviews
about their pasta. Plus, it’s closer to my place.

But on the other hand, sushi is a healthier option, and we haven’t had it in a while. Plus, it's a
nice change.

Also, T love the ambiance at the sushi place. It’s so serene.

So, for the Italian place, it’s convenient, and the pasta is a hit. But for sushi, it’s healfky, and
the ambiance is great. Is that it?

Yeah, I think so.

Let’s take a vote then. Italian.

Italian.

Sushi.

I'm leaning toward Italian, but I would vote for sushi. (2So, it's 2-2.

Alright, let’s compromise. How about going for Italian tonight, and next week trying the sushi
place?

That works for me.

Yeah, I am fine with that. Italian it is.

Me, too.
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LmnHEL
Tom (1)
Lucy (2)
Ken (3)
Yuka (4)
(a)Italian (b) Sushi EE5THRW
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Tom (1)

Lucy (2)

Ken (3)

Yuka (4)
(a)Ttalian (b) Sushi 6 THRV
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With the introduction of accessible new Al systems like ChatGPT, travel will never be the same.

Al has simplified planning, made it easier to discover new experiences, and streamlined the booking process.

Instead of slogging through hours of research, users get similar results with a quick conversation with Al.

Al is great for some travel functions, like generating ideas, spotlighting small businesses, and translating

languages.

The best uses of Al for travel currently fall largely into the planning and purchasing phase. “All the
excitement around booking a trip can quickly become (noverwhelming when travelers are faced with lots of
options that each require research,” says Rathi Mur'l‘hy, the CTO of Expedia Group. “This is what Al can

solve in travel. ”
For example, GPT-4 can find multiple flights for under $1,500 for five people traveling from five different
cities in the U.S. and traveling to Amsterdam in August. GPT can save a lot of research by coordina‘l‘ing

budgets and itineraries and searching for the best deals on multiple pla‘l"Forms.

You'll still need to go to booking sites to both book and 2)verify the pricing, which is one reason (a) experts

recommend that travelers use Al as a rough outline or starting point—and not rely on it alone.

Al “can collect general information with 70 to 80% accuracy—that’s still only a C grade,” says Erica

Jackowitz, a luxury travel advisor with Roman & Erica.

The current iteration of Al is only as good as the data it’s pulling in. As the free ChatGPT platform has a
knowledge cutoff which is September 2021, it won’t be able to tell you if a hotel, restaurant, bar, or
museum has closed, gone out of business, changed its name, or shifted focus after that. You'll also still »

need fo go directly to booking sites to verify prices and book your travel.

Every day, Al is rapidly evolving as more start-ups and companies figure out the best ways to leverage this
powerful generative engine to deliver information using natural language. As the system gets more access
to the web, learns what users want, and becomes more “intelligent,” it will continue to shift travel in new,

unexpected, and unique ways.

Because the technology is still so new and changing so fast, it’s difficult to say how it will affect travel long
term, but according to Ross Borden, who is working for Matador Network, “Al is the technology that’s going
to bring travel into this amazing renaissance with regard to how we plan, research and ultimately book travel.

And then it will revolutionize what we do even as we travel.”

[National Geographic(2023) “Al can help you plan your next trip—if you know how to ask.” & Y 2R ]

h'Hps://www.naﬁona|geographic.com/'rravel/arﬁcle/ai—fravel—dos—donfs

REE 8 — 3



b=

cutoff: HENRERXCEEELRICL T, TNUBOBERETIMY Bbi v, & LLIXTNIAFTOER E HRT
52rEHLET, KBNS INA 2023 F 6 H 5 BREATIE, 2021 £9 BSAH Y b A 7ok
T, ChatGPT THRHMNZERITEEUFTDLDICRLMNTVWE L, TDED ChatGPT I EH S NELT
THY. 2023 F 11 BEEATIEAY b 70EEIZ 2023 FE4 By REINTVET,

Bl AXUESWT. TR QIOBEEVYIZFRLE%®REERZTLOEZFNFTIRD 3 2(a)-(c)H
LBV, BETEALRI,

1) overwhelming

(a)difficult (b)amazing (e) strong
(2) verify

(a)pay (b) lower (¢)check
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1) Al can save time in narrowing down options in making travel plans.
(2) Al can book the cheapest airline tickets based on a travel itinerary.

(3) Al can find the currently most popular restaurants at the travel destination.
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Opinion A

I think banning the sale of plastic bags in
supermarkets is a good idea. Plastic bags
harm the environment, especially marine life,
as they take a very long time to break down.
By stopping their sale, we can encourage
people to use reusable bags or other more
eco—friendly alternatives. This will help
reduce the pollution caused by plastic bags,
and it’s a small change that can make a big

difference for our planet.

Opinion B

I don’t agree with the ban on selling plastic bags
While I understand the
environmental concerns, plastic bags are very
them

inconvenience for shoppers, especially those who

in supermarkets.

convenient. Banning migh‘l‘ create
forget to bring their reusable bags. Instead of a
ban, we should promote recycling and responsible
disposal of plastic bags. Education and awareness
could be more effective in reducing the harm

caused by plastic bags.

Opinion C

I have mixed feelings about banning plastic
bags in supermarkets. On one hand, I care
about the environment, and I know plastic
bags are a problem. But on the other hand,
they are quite handy. Maybe we could
compromise by charging a small fee for plastic
bags, which might encourage people to use
them less, but still provide an option for those

who need them. Finding a balance between

Opinion D

F’rofecﬁng the environment is crucial, so I support
the ban on selling plastic bags in supermarkets.
Plastic bags are a major source of pollution and
harm wildlife. They don’t break down easily, so
they end up littering our streets and oceans. By
banning them, we can reduce this pollution and
encourage people to adopt more sustainable

practices, like using reusable bags.

convenience and the environment s
important.
Ml ZNZTNOEROFREZ, RD32(@(@)-() 5B, D%, BERONET*HHEIcAAETE

YHTEETRITV,

(BT S5ZvIcERT2ER (Proponen'l‘ of the Ban)
LBELETEZICRETSER (Opponenf of the Ban)

() ityeBER (Neutral Opinion)
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